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Steering Committee 
AIA NY
AIGA/NY
American Design Club
BKLYN DESIGNS
Collective Design
Cooper Hewitt, Smithsonian Design Museum
Design Trust for Public Space
Designers & Books
Etsy, Inc.
FIT (Fashion Institute of Technology)
Frieze Art Fair New York
ICFF (International Contemporary Furniture Fair)
Informa
Metropolis
Metropolitan Museum of Art
Museum of Arts and Design
Museum of Modern Art
New Museum
New York City Council

New York Design Center
Novità Communications
NYC & Company
NYC Department of Design and Construction
NYC Department of Parks & Recreation
NYC Department of Transportation
NYC Economic Development Corporation
Parsons School of Design
Pentagram Design
Pratt
RO NEW YORK
Shaw & Co Productions
Six Cents
SoHo Design District
Story
The Cooper Union
Tribeca Design District
WantedDesign

Overview
NYCxDESIGN is New York City’s official celebration of design, fashioned by some of the 
City’s most renowned artists, institutions, retailers, manufacturers, entrepreneurs, curators, 
educators, editors, and designers. NYCxDESIGN creates a platform to showcase the 
tremendous artistry that can be found across the five boroughs, highlighting the City’s cultural 
and commercial opportunities, elevating established and emerging design practices, and 
increasing awareness of—and appreciation for—design by all audiences.

NYCxDESIGN is managed by New York City Economic Development Corporation (NYCEDC) and 
NYC & Company, and is informed by a Steering Committee composed of leaders from the City’s 
design industries, schools, and museums. Created in 2013 as collaboration with the New York 
City Council, the goal of NYCxDESIGN is to entice design enthusiasts from around the world 
to experience the incredible connection our city has with the design community. Spanning all 
disciplines of design, it brings together culture, education, commerce, and entertainment with a 
schedule that includes exhibitions, installations, trade shows, talks, launches, and open studios.
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2016: A Year of Firsts 
The fourth annual NYCxDESIGN took place from May 3-17, 
saw tremendous growth across all fronts, and featured new 
and exciting programing and content.  

First NYCxDESIGN Awards
First Official Watch Sponsor
First Dedicated Guide
First Design Pavilion 

New York City’s Design Industry
New York City is widely considered a global capital in many areas and industries. The design industry – which 
includes fashion, furniture, graphic design, product, architecture, interior design, and more – exemplifies the City’s 
global leadership position as well its ability to provide a springboard for both companies and talented individuals.

1  With over 44,000 designers, the New York City area has more designers than any other  
metropolitan area in the US 

2  New York City has 10 prominent design and architecture schools, and graduates twice as many  
design and architecture students as any other city in the US

3 New York City is home to nearly 4,000 design firms

4 New York City boasts world-renowned cultural institutions, including 800+ museums and galleries

5 Design employment grew 28% between 2004 and 2014

6 Design firms generate $236.3 million in city tax revenue every year



Programming and Events
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15 Days
500+ Events
5 Boroughs
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Architecture

Design Education & Thinking

Digital & Technology

DIY & Craft

Engineering

Fashion

Film, Media & Television

Furniture

Graphic Design

Industrial & Manufacturing

Interior Design

Landscape Design

Lighting

Product Design

Theater, Set & Costume

Urban Design

Design Categories A selection of NYCxDESIGN 2016 events and event organizers
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Opening Party
Industry City was once again home to the NYCxDESIGN Opening Party,  
co-hosted by WantedDesign Brooklyn and NYCxDESIGN, where over 4,000 
design enthusiasts came to celebrate the start of NYCxDESIGN. During a VIP 
reception, the Rado Star Prize winner and NYCxDESIGN Award Honorees were 
announced. Guests enjoyed live music, drinks, and a wide variety of engaging 
installations as part of WantedDesign Brooklyn.



New for 2016
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NYCxDESIGN 2016 Guide
For 2016, Metropolis created the first dedicated guide to NYCxDESIGN. 77,000 guides were 
printed —52,000 more than 2015— and distributed at 88 locations across the five boroughs, 
including universities, cultural institutions, design centers, tradeshows, bus routes supporting 
tradeshows, design showrooms, and retail outlets. The guide was also poly-bagged with 
Metropolis, then shipped to their entire subscriber list of 44,000. Editorially, the guide was entirely 
focused on NYCxDESIGN, and featured a 50% expansion in event coverage from previous years.

50% Expansion

52,000 more guidebooks 
printed than 2015

Distributed to 88 locations 
across five boroughs
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Official Watch Sponsor: Rado
Rado Star Prize
Design-oriented Swiss watch brand, Rado, launched their Rado Star Prize competition in North America in order 
to increase awareness in the US design community. NYCxDESIGN was their best path for reaching the American 
audience, and they signed on as the official watch sponsor of NYCxDESIGN 2016.

WantedDesign Brooklyn at Industry City was the home base for the Rado brand during NYCxDESIGN. Throughout 
the fair, Rado products and their innovative design process were on display, along with the 10 projects and products 
selected as finalists for the first-ever Rado Star Prize competition in the US. 

The installation was seen by nearly 4,000 people who attended the official NYCxDESIGN launch party on May 7, and 
over 7,000+ people who attended WantedDesign Brooklyn.

The winner, Kimberly Markel and her “Glow” collection, was announced during the VIP reception at the launch event. 
Kimberley also won an inaugural NYCxDESIGN Award for her collection.
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NYCxDESIGN Awards
Interior Design Magazine and ICFF joined together to produce the first annual NYCxDESIGN Awards, a global 
design competition celebrating outstanding achievement across major areas of design.  Award categories 
covered architecture, interiors, furnishings, lighting, and technology. A custom version of The Guest by Lladró, 
the Spanish manufacturer of handmade porcelain pieces, was created for the occasion.

The awards program was open to NYCxDESIGN fairs and exhibitors, as well as to designers and design firms 
with New York City-based projects. Winners were announced to an audience of over 400 attendees during the 
NYCxDESIGN Awards Show at MoMA, which preceded ICFF’s annual launch party.   

The Numbers 
Nearly 500 submissions

From 109 design firms – 91 with offices in NYC, 18 outside of NYC and 5 based internationally

From 210 manufacturers and product designers, 60 of which came from outside the US.

Promoted through 150 bus shelters running across the city, and valued at nearly $1M value
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Design Pavilion + NYC DESIGN Talks 
The Design Pavilion, produced by Shaw & Co. Productions, was a free, five-day public 
activation in the newly redesigned Astor Place Plaza. Featuring a curated collection of 
creative structures and displays, the Design Pavilion offered daily programming and 
interactive displays that paired top designers, including Snarkitecture, Joe Doucet,  
Harry Allen, and the American Design Club with top brands which included IBM, Dupont, 
and Ecovative. Through lively design activities, Design Pavilion increased awareness of  
the power of design and promoted the many events occurring during NYCxDESIGN.

The NYC DESIGN Talks were a series of free lectures and panel discussions at Cooper 
Union—as well as at many other renowned locations in the City—that covered an array  
of compelling design topics. The talks were in conjunction with the Design Pavilion. 
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Seaport Culture District
2016 marked a great expansion of the Howard Hughes Corporation’s second season 
of the Seaport Culture District. Seaport Culture District brought together a dynamic 
mix of design institutions, including Parsons and WantedDesign, for weeks of great 
programming for the public. The District included a wide range of creative and design-
related industries, including architecture, graphic design, fashion, interactive media, film 
and video, and industrial and product design. Featured events and collaborators included:

Seaport Design Festival
Design Store with WantedDesign
Parsons
Lectures and Discussions
Children’s Museum of Manhattan



Communications and Press
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Communications and Press
The NYCxDESIGN press plan focused on increasing engagement with the design press and PR community, and to 
establish a steady drumbeat of messaging, which combined to generate increased global coverage of the program.

In October, the NYCxDESIGN 2016 dates were announced, putting the program on the global design calendar.

In January, NYCxDESIGN brought together leaders of the design PR community to present the program and 
discuss ways for them and their clients to get involved. 

In February, NYCxDESIGN held a press event at the Museum of Arts and Design where over 150 people 
attended to learn about new and exciting programming for 2016.

On May 3,  the first day of NYCxDESIGN 2016, a release was issued highlighting key shows taking place over the 
course of the 15-day program.

Over $12M total press value in 2016
Over 1B total media impressions

A selection of the press and media outlets that covered NYCxDESIGN 2016



Marketing
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100 Street Pole Banners

$168,000 value
184,800,000 impressions

150 Bus shelters

$450,000 media value
73,080,000 impressions

5 Newsstands

$125,000 media value
5,180,000 impressions

6,500 NYC Taxis

$181,500 media value
5,500,000 impressions

Total Media Value: Over $920K
Total Impressions: Over 268M

Outdoor Media
NYCxDESIGN was promoted through outdoor media that 
covered all five boroughs from April 11 through May 17.

Outdoor:  Bus Shelters · Newsstand 
Taxi TV Video · Street Pole Banners
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Magazines and Newspapers
NYCxDESIGN 2016 received more support from traditional and design media than 
last year’s event. New York magazine, The New York Times, Hospitality Design, 
IFDM, Metropolis, and Architectural Record all boosted the program with more 
advertising space, greatly expanding its reach and exposure

Through a partnership with New York magazine, NYCxDESIGN was featured in a 
four-page spread in the annual Art & Design issue, as well as in collateral pieces 
distributed to residential buildings across New York City.

Along with their extensive editorial coverage throughout the celebration,  
The New York Times featured a NYCxDESIGN ad on the front page of a dedicated 
Design section on May 5. 

Total Media Value: Over $120K

Total Impressions: Over 4M



Digital and Social Media
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Social Media: Instagram
Over the course of the program, NYCxDESIGN added 
nearly 23,000 followers on Instagram. Fueled by regular 
“takeovers” by design institutions, shows and schools, the 
Instagram account provided year-round design coverage 
and highlighted great design from around the world.

Instagram 365% growth
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Social Media: Facebook · Twitter
NYCxDESIGN was heavily promoted through social media by design fairs, institutions, and 
enthusiasts who shared their excitement about the various programming taking place.

 Facebook 41% growth · Twitter 39% growth
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Digital: nycxdesign.com · dsgnfix
Since the press event in February, roughly 60,000 visitors came to the mobile 
optimized NYCxDESIGN site, designed by RO New York, to find information about 
shows, exhibitions, and award programs, and to register their own events.

To help facilitate event discovery, NYCxDESIGN partnered with mobile design app 
dsgnfix, which featured events, cultural institutions, stores and points of interest, 
allowing design enthusiasts to find design happenings as they walked around the City.
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Post Event Survey
Two research surveys were developed in order to better understand 
the impact and response to NYCxDESIGN. One study targeted 
event organizers, and the other targeted attendees; the numbers 
show that the NYCxDESIGN story resonates well with both.

Attendees
7.4 out of 10 attendee rating

97% would return for NYCxDESIGN 2017 

76% were repeat attendees from last year

Attended nearly 7 events 

71% stated design plays a major role in their lives 

For 82% of the people visiting NYC, NYCxDESIGN or design  
related events were the primary reason for visiting the city  

Organizers
7.5 out of 10 exhibitor rating

79% plan to be part of NYCxDESIGN 2017 

67% chose to participate in NYCxDESIGN to raise awareness of the design industry

67% chose to participate in NYCxDESIGN to showcase new design products/new collection

70% of repeat participants thought this year was better than last year 

61% thought NYCxDESIGN was successful in creating more public awareness for design
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NOTES ON DEFINITION OF DESIGN

The definition of design differs based on which data source is used.

DOL QCEW data accounts for anyone working in a design company, but not occupational designers working in other industry verticals. 

We used the following NAICS to define the design sector:

Architecture (541310), Landscape Architecture (541320), Interior Design (541410), Industrial Design (541420), Graphic Design (541430), Fashion Design (541490).

BLS OES data accounts for anyone categorized as a designer whether or not they work within a design firm. Design is defined by the following SOC Codes:  
17-1011 (Architects), 17-1012.

(Landscape Architects), 27-1021 (Industrial Designers), 27-1022 (Fashion), 27-1023 (Floral), 27-1024 (Graphic), 27-1025 (Interior), 27-1026 (Merchandise Displayers), 
27-1027 (Set and Exhibit Designers), 27-1029 (Designers, all other).

US Census Bureau ACS data accounts for total Design Sector, includes all of NAICS 5413 (Architecture, Engineering, and Related Services)  
and 5414 (Specialized Design Services).

Stay connected. Follow us @nycxdesign         #nycxdesign · nycxdesign.com
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